
WHY IS THE PHYSICAL EXPERIENCE FAVOURED OVER ONLINE?

Ability to 
see & touch

Avoid 
shipping costs

Need to acquire 
immediately

Ability to try 
things on

PREFERRED RETAIL FORMATS

WHEN WILL THEY DO THE MAJORITY OF THEIR SHOPPING?

NOV

DEC

SENSORY EXPERIENCES WILL INFLUENCE PURCHASE DECISIONS

DISCOUNT DEPARTMENT STORES WILL ATTRACT THE NEW PRICE CONCIOUS SHOPPERS

AUSTRALIAN HOLIDAY SHOPPERS 
PREFER TO SHOP IN-STORE THAN ONLINETHIS YEAR

To better understand the Australian shopper behaviour this Christmas, we partnered with the ACRS Shopper Tracker via an online survey 
with a sample size of 456 shoppers representing the Australian population during August 2017. © 2017 CPM Australia.

TOP 6 HOLIDAY GIFTS

INSIGHTS BROUGHT TO YOU BY:

Books

34%

Toys, Dolls & Games 
(not computers)

42%

Gift Cards or
Gift Certi�cates

50%

ALL
age group

Food/Liquor

36%
35-54

age group

Electronics

30%
18-34

age group

Clothing &
Shoes

41%

18-34
age group

PREFER TO SHOP 
IN-STORE AND ONLINE

56%
    Most preferred by the 35-54 age group

SHOP ONLINE
14%

SHOP IN-STORE 
30%

    Most preferred by 
55-74 age group

    Most preferred by 
18-34 age group

represents movement between 2016 - 2017

68% 39% 29% 27% 22%

SPEND MORE
19%

SPEND LESS
12%

GIFT CARDS WILL BE THE STAR
& MORE SHOPPERS WILL BE GIFTING ELECTRONICS

Toy Store

34%
Internet 
Based

Retailers
Eg. E-Bay Amazon

36%
Supermarket

& Grocery
Store

26%
Department 

Store

45%

IT’S NO LONGER ABOUT OFFLINE VS. ONLINE RETAILING
CHRISTMAS SHOPPERS ARE SEEKING SEAMLESS EXPERIENCES

50%
29%

COMPARED TO LAST YEAR HOW MUCH ARE THEY SPENDING?

SPEND THE SAME
60%

‘TIS (ALREADY) THE SEASON. THE MAJORITY ARE PLANNING THEIR SHOPPING EARLIER  

INFLUENCE 
YOUR SHOPPER 

ARE YOU READY

THIS CHRISTMAS 2017?

 TO 

Discount
Department 

Store

64%
Electronics,
Computer, 
Appliance 

Store

35%

Inspiration & 
gift ideas

THE CONCLUSION: RETAILERS & BRANDS WILL CAPTURE HOLIDAY 
DOLLARS BY CATERING TO THE NEEDS OF OMNICHANNEL CONSUMERS


