
WHY IS THE PHYSICAL EXPERIENCE FAVOURED OVER ONLINE?
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PREFERRED RETAIL FORMATS

COMPARED TO LAST YEAR,
HOW MUCH ARE THEY SPENDING?
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WHEN WILL THEY DO THE
MAJORITY OF THEIR SHOPPING?

LAST 3 FEET: ACCESSING PRODUCTS PLAY AN IMPORTANT 
ROLE IN TRIGGERING PURCHASING DECISIONS.
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THE DEPARTMENT STORE IS THE TOP DESTINATION FOR THE 18-34 AGE GROUP.
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THIS YEAR 18-34 & 55+ AGE GROUPS 
ARE PLANNING THEIR SHOPPING EARLIER.  

AUSTRALIAN HOLIDAY SHOPPERS 
PREFER TO SHOP IN-STORE THAN ONLINE

SHOP ONLINE

THIS YEAR
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ARE YOU READY

THIS CHRISTMAS?

 TO 
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IN-STORE & ONLINE BLUR SEAMLESSLY PROVIDING THE BEST OF BOTH WORLDS.

Gift Cards or
Gift Certi�cates

Books
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Toys, Dolls & Games 
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Cosmetics, Fragrance
 & Beauty Products
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Food/Liquor

Electronics
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24.0%

To better understand the Australian shopper behaviour this Christmas, 
we partnered with the ACRS Shopper Tracker via an online survey with 
a sample size of 444 shoppers representing the Australian population 
during August 2016. © 2016 CPM Australia.

TOP 8 HOLIDAY GIFTS
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THIS CHRISTMAS CONSUMERS WON’T BE SHOPPING 
IN A SINGLE RETAIL FORMAT. BRANDS MUST BE 

AVAILABLE ACROSS MULTIPLE FORMATS.


